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Destinasyon ¢ekiciligi konusunda mutfak kiiltiiri  6nemli bir unsur olarak
degerlendirilmektedir. Arastirmanin konusu, bir kentin mutfak kiiltiiriiniin destinasyon
¢ekiciligi ve kentin tanitimi agisindan 6neminin belirlenmesi {izerine kurgulanmigtir. Bu
amacla geleneksel mutfaga ait Ozelliklerin destinasyon pazarlamasinda nasil
kullanilabilecegine dair alan arastirmasi yapilmasi 6n goriilmiistiir. Bunun igin farkli
kiiltiirleri iginde barindiran Sakarya ili tercih edilmistir. Arastirmada detayli bilgi
edinebilmek i¢in nitel aragtirma tekniklerinden derinlemesine goriisme yoOntemi tercih
edilmistir. Bu konuda tanitimda 6nemli rolii oldugu diistiniilen ve miisteri sirkiilasyonu fazla
olan birinci sinif restoranlarin yoneticileriyle goriismeler yapilmistir. Yapilan goriismeler
sonucunda, geleneksel mutfak kiiltiiriine has bir¢ok yiyecek-igecegin tercih edilme oraninin
olduk¢a yiiksek oldugu sonucuna ulasilmistir. Geleneksel mutfak kiiltiirii ile 6nemli
diizeyde bir destinasyon ¢ekiciligine sahip oldugu anlasilan Sakarya ilinin destinasyon
pazarlamas1  kapsamindaki potansiyelinin  degerlendirilmesine dair tavsiyelerde
bulunulmustur.
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The cuisine culture has been evaluated as an important factor in terms of the attractiveness
of a destination. The subject of the research is to determine the importance of the cuisine
culture of a city with regard to destination attractiveness and promotion of the city. It’s
prediction to conduct study field on how the features of traditional cuisine can be used in
destination marketing in accordance with this purpose. For this, Sakarya province was
preferred that contains different cultures. To obtain detailed information the in-depth
interviews method was preferred in this research, which is one of the qualitative research
techniques. In this direction, interview was held with the managers of the restaurants, which
are considered to have an important role in promotion of local food and have a high
customer circulation. The managers have been concluded that the rate of preference of
many foods-beverages specific to traditional cuisine culture is quite high.
Recommendations have been made to evaluate the potential of Sakarya province, which is
understood to have a significant destination attractiveness with its traditional cuisine
culture, within the scope of destination marketing.
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