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Keywords

Yoneticiler fikirlerini ifade eden galisanlara ihtiyag duymaktadir. Orgiitlerde fikirlerini ifade
eden ve bilgilerini paylasan c¢aliganlar, isletme performansini olumlu sekilde
yiikseltmekteyken, sessiz kalmayi tercih eden ¢alisanlarda, aidiyet duygusu azalmakta ve
isten ayrilma niyeti ortaya ¢ikmaktadir. Bu baglamda calismanin amaci, otel isletmeleri
calisanlariin orgiitsel sessizlik diizeylerinin isten ayrilma niyetleri lizerindeki etkisini
incelemektir. Arastirma Konya ilinde faaliyet gostermekte olan 3, 4 ve 5 yildizli otel
igletmelerinde yiyecek ve igecek boliimiinde calisan 194 kisi ile gerceklestirilmistir.
Aragtirma sonucunda orgiitsel sessizlik ve isten ayrilma niyeti arasinda anlamli bir iligki
oldugu tespit edilmistir. Orgiitsel sessizligin alt faktdrlerine bakildiginda kabullenici ve
korunma amagli sessizligin isten ayrilma niyetiyle iligkisi varken, koruma amagl sessizlik
isten ayrilma niyetiyle iliskili degildir. Orgiitsel sessizligin isten ayrilma niyetini %11,6
oraninda agikladig tespit edilmistir.
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Managers need employees who express their opinions. While employees who express their
opinions and share their knowledge in organizations positively improve their business
performance, employees who prefer to remain silent have a decreased sense of belonging
and the intention to leave their jobs emerges. In this context, the aim of the study is to
examine the impact of organizational silence levels of hotel business employees on their
turnover intentions. The research was carried out with 194 people working in the food and
beverage department in 3, 4 and 5 star hotel businesses operating in Konya province. As a
result of the research, it was determined that there was a significant relationship between
organizational silence and turnover intention. When looking at the sub-factors of
organizational silence, acquiescent and defensive silence is related to turnover intention,
the prosocial silence is not related to turnover intention. It has been determined that
organizational silence explains the intention to leave by 11.6%.
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