Journal of Tourism and Gastronomy Studies, 2022, 10 (1), 380-399

JOURNAL OF TOURISM AND GASTRONOMY STUDIES

ISSN: 2147 - 8775

Journal homepage: www.jotags.org

Turizmde Cekicilik Unsuru Olarak Gastronomi Miizeleri: Adatepe Zeytinyag: Miizesi
Ornegi (Gastronomy Museums as Attractive Elements in Tourism: The Case of Adatepe Olive

Oil Museum)

* Ugur LOKMAN *

, Nihan YARMACI *

, Halime GUDUL "

 Istanbul Gedik University, Faculty of Fine Arts and Architecture, Department of Gastronomy and Culinary Arts,

Istanbul/Turkey

®Nisantag1 University, Faculty of Art and Design, Department of Gastronomy and Culinary Arts, Istanbul/Turkey

Makale Gecmisi

Oz

Gonderim Tarihi: 04.01.2022

Kabul Tarihi: 24.02.2022

Anahtar Kelimeler

Destinasyon ¢ekiciligi
Gastronomi miizesi
Adatepe

Adatepe zeytinyag1 miizesi

Keywords

Farkl kiiltiirlere olan ilginin mutfak agisindan ele alindig1 gastronomi miizeleri turizmde
cekici bir unsur haline gelmistir. Ozellikle 20. yiizyilin sonlarma dogru insanlarin ilgisini
¢ekmeyi basaran gastronomi miizeleri biiyiik bir ivme kazanmistir. Kar amaci olmayan
kuruluglar arasinda yer alan gastronomi miizeleri, kiiltiirel agidan ge¢misin anlasilmasina
katk: saglamanin yaninda destinasyon ve iilkelere de turizmde gekiciligi agisindan deger
katmaktadir. Bu baglamda Tiirkiye’nin ilk zeytinyagi miizesi olan Adatepe Zeytinyagi
Miizesi’nin turizmde ¢ekicilik unsuru olarak kullanimi ve bolgenin turizm faaliyetlerine
katkisinin  belirlenmesi amaglanmaktadir. Arastirma kapsaminda miizenin ortak
kurucularindan olan ti¢ kisi ile hem yiiz yiize hem de dijital ortamda goriisme yapilmistir.
Calismada nitel veri toplama yontemlerinden goriisme teknigi ve gozlem kullanilmustir.
Aragtirma sonuglarina gére miizenin bulundugu Kiiglikkuyu ilgesinde miize agilmadan 6nce
turistik faaliyetlerin fazla olmadigi tespit edilmistir. Adatepe Zeytinyagi miizesi
kurulduktan sonra egitim ve gurme turlar1 ile beraber miinferit turistik ziyaretlerin de arttig1
belirlenmistir. Arastirma sonucunda, gastronomi miizelerinin destinasyon ya da bdlgenin
turizm potansiyeli tizerinde olumlu bir katkisi olacagi 6ngoriilmektedir.
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As a manifestation of the interest in different cultures in terms of cuisine, gastronomy
museums have become an attractive element in tourism. It managed to attract the attention
of people especially towards the end of 20th century, and gained a great momentum.
Among organizations that do not have non-profit, gastronomy museums not only contribute
to understanding the past in cultural terms, but also bring value to destinations and countries
by increasing attraction in tourism. In this context, the study aims to analyse the use of
Adatepe Olive Oil Museum, the first olive oil museum in Turkey, as an element of attraction
in tourism, and its contribution to the tourism activities of the region. Three people, who
are co-founders of the museum, were interviewed both face-to-face and through digital
teleconference. Qualitative data collections methods, interview and observation, were used
in the study. According to the results of the research, it was determined that touristic
activities were not at a high level in the province of Kiigiikkuyu before the museum was
opened. It was observed that individual touristic visits increased after Adatepe Olive Oil
museum was established and educational and gourmet tours started. Therefore, it can be
suggested that gastronomy museums have a positive contribution to the tourism potential
of the destination or region.
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