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Makale Gecmisi Oz

Gonderim Tarihi: 07.12.2021 Kahve ve kahvehaneler gegmisten giinlimiize farkli alanlarda bilimsel ¢alismalara konu
olmustur. Son yillarda hizla yayginlasan iiglincii dalga kahve ve kahve diikkanlar1 da farkli

Kabul Tarihi: 21.02.2022 bilim alanlarinca son dénemde siklikla ele alinan konu bagliklarindan birisi olmustur. Bu

calisma konuya tiiketim agisindan yaklasmayi ve {iglincli dalga kahve ve kahve
diikkanlarina yonelik tiiketim degerlerini ortaya koymayi amaglamaktadir. Bu amag
dogrultusunda fenomenolojik bir yaklagim ile iiglincii dalga kahve ve kahve diikkanlarini
Ucgiincii dalga kahve tercih eden 14 tiiketici ile yar1 yapilandirilmig goriismeler gergeklestirilmistir. Yapilan
goriismeler literatiirle birlikte incelendiginde, tiiketicilerin iiglincii dalga kahve ve kahve
diikkanlarina atfettikleri degerler islevsel, deneyimsel ve sembolik olmak iizere ii¢ ana tema
diikkanlar1 altinda siniflandirilmistir. Elde edilen bulgular iigiincii dalga kahve ve kahve diikkkanlarinin
tercih edilmesinde yiiksek kalite, artisan iretim, tat, atmosfer, {iglincli yer, benligin
genisletilmesi ve farkli olma arayis1 gibi tiiketim degerlerinin 6n plana ¢iktigim
gostermektedir. Calisma, tiiketim degerleri literatiirli ¢ergevesinde bir model sunmasi
acisindan literatiire katki saglamaktadir.
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Keywords Abstract

Until today coffee and coffee shops have been the subject of scientific studies in many
different fields. Third wave coffee and coffee shops, which have become widespread in
Third wave coffe shops recent years, have also been one of the topics that have been frequently discussed recently
by different fields of social sciences. This study aims to approach the subject in terms of
consumption and to reveal the consumption values of consumers towards third wave coffee
and coffee shops. For this purpose, semi-structured interviews were conducted with 14
consumers who prefer third wave coffee and coffee shops with a phenomenological
o approach. The interviews were examined together with the literature and the consumption
Makalenin Tiiri values that consumers attribute to third wave coffee and coffee shops were classified under
three main themes as functional, experiential and symbolic values. The findings show that
in the preference of third wave coffee and coffee shops, consumption values such as high
quality, artisanal production, taste, atmosphere, third place, extended self and seeking to be
different come to the fore. The study contributes to the literature in terms of presenting a
model within the framework of consumption value literature.
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