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Turistlerin tatil kararlarin1 vermede artan bir sekilde dijital bilgi kullanimlarina paralel
olarak, bu caligma Bodrum’daki 5 yildizli otellerin web sitelerini arastirmayr ve
karsilastirmay1 amaglamaktadir. Caligma, 6zellikle bu otellerin web sitelerinin etkinlik ve
verimlilik derecelerini arastirmay1 ve belirlemeyi hedeflemektedir. Calismanin Bodrum’a
odaklanmasinin temel nedeni, Bodrum’un Time dergisi tarafindan 2021 yilinda tarafindan
“Diinyanin En Miithis 100 Yeri” listesinde gosterilmesidir. Time dergisinin okuyucu kitlesi
g6z oniinde bulunduruldugunda, Bodrum’a dniimiizdeki ve daha sonraki sezonlarda gelecek
turist sayisinda 6nemli bir artis beklenebilir. Calismadaki veri seti SPSS (Statistical Package
for the Social Sciences) istatistiki veri analiz paket programi kullanilarak analiz edilmis ve
otellerin web sitelerinin pazarlama iletisimi verimliligi ve etkinligine iliskin ¢esitli frekans
tablolar1 olusturulmustur. Tespit edilen bazi yaygin eksikliklerden hareketle, bolgedeki
uygulayicilara, otel sahiplerine ve yoneticilere, gelecekte web sitelerini tasarlama veya
yeniden tasarlama faaliyetleri konusunda gesitli tavsiyelerde bulunulmustur. Arastirma,
temel olarak bir tutundurma araci olarak, otellerin web sitelerine atfettikleri onem agisindan
onemli farkliliklar oldugunu gostermektedir.

Abstract

Websites
Hotels

Bodrum

Makalenin Tiirii

Arastirma Makalesi

* Sorumlu Yazar

In line with the increasing use of digital information by tourists in making their holiday
booking decisions, this study aims to explore and compare the websites of 5 star hotels in
Bodrum, Turkey. The study, particularly, aims to investigate and determine the
effectiveness and efficiency of the websites of these hotels. Bodrum, has been especially
chosen for the study, as in 2021, Bodrum was selected as one of the top 100 World’s
Greatest Places in the World by the Time magazine. Given the volume of readership of the
Time magazine, a further influx of tourists is expected to this resort in the following tourist
seasons. The data set was analysed by using SPSS (Statistical Package for the Social
Sciences) and frequency tables were generated regarding the various aspects of marketing
communications efficiency and effectiveness of the websites of the hotels. Based on some
of the common weakness identified, recommendations were made for the practitioners,
hotel owners and managers in the region, in designing/re-designing their websites and other
marketing communications activities in the future. The study shows that there are variations
among the hotels in terms of the value they have attached to their websites as a promotional
tool.
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