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Makale Gecmisi Oz

Gonderim Tarihi:08.09.2021 Bu arastirmada Edremit'te ikinci konut sahibi bireylerin; ikincil konut turizmine yonelik
algilarini tespit etmek ve ikincil konut turizmine katilim sebeplerinin neler oldugunun

Kabul Tarihi:15.11.2021 belirlenmesi amaglanmaktadir. Bu amag¢ dogrultusunda kolayda 6rnekleme yontemi tercih

edilmis ve yiiz ylize anket teknigi kullanilmistir. Arastirmanin verileri 2021 yili Mayis-
Agustos aylar arasinda 413 katilimcidan elde edilmistir. Arastirma sonuglarina gore; dlgek
14 ifade ve 4 boyuttan olusan bir yap: sergilemistir. Olcek igerisindeki degisimi en ¢ok
aciklayan boyutun "sosyal deger" boyutu oldugu belirlenmistir. Ikincil konut turizmine
yonelik algilarin demografik 6zelliklerin tamaminda farklilik gosterdigi tespit edilmistir.

Anahtar Kelimeler

ikincil konut

Alg1 Ayrica dlgegin alt boyutlar1 arasinda pozitif yonli giiglii bir korelasyon oldugu sonucuna
. ulastlmigtir.
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Turizm

Keywords Abstract

Secondary housing In this study; It is aimed to determine the perceptions of second home owners in Edremit

towards second home tourism and to determine what the reasons for their participation in
secondary home tourism are. For this purpose, convenience sampling method was preferred
Edremit and face-to-face survey technique was used. The data of the study were obtained from 413
participants between May and August 2021. According to the research results; The scale
exhibited a structure consisting of 14 expressions and 4 dimensions. It was determined that
the dimension that most explained the change in the scale was the "social value" dimension.
It has been determined that the perceptions of secondary home tourism differ in all
demographic characteristics. In addition, it was concluded that there was a strong positive
correlation between the sub-dimensions of the scale.
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