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Makale Gecmisi Oz

Gonderim Tarihi: 11.08.2021 Mutfak kiiltiiri bir toplumun kiiltiirel hazinesi ve hafizasinin 6énemli bir bdliimiinii
olusturan 6gelerden birisidir. Uluslararasi alanda bir {ilkenin, ulusal alanda ise bir bolgenin

Kabul Tarihi:28.11.2021 digerlerinden farklilasmasini saglayan ve ayn1 zamanda o iilkeye/bolgeye kendine 6zgiiliik

kazandiran bir degerdir. Ancak bir {ilke/bdlge mutfak kiiltiiriiniin bilinirligi onun tanitimi
ile dogru orantilidir. Dolayisiyla iilke/bdlge mutfak kiiltiiriini bilinir hale getirmek igin
stratejik bir bakig agisiyla tanitim faaliyetleri olusturulmalidir. Bu sebeple bu c¢alismada
gastronomi turizmi tamitim modeli agisindan Tirk mutfagi tanitim faaliyetleri
degerlendirilmeye ¢alisilmigtir.  Model kapsaminda basarili  bir tanitimin  nasil
Mutfak Kiiltiirii gerceklestirilecegine yonelik asamalar ve bu asamalarda uygulanmasi gereken alt
basamaklar bulunmaktadir. Tiirk mutfaginin tanitimi amaciyla gergeklestirilen faaliyetlerin

Anahtar Kelimeler

Gastronomi Turizmi

Tanitim modelin hangi basamaginda yer aldig1, hangi basamaklarin doldurulmasi ya da gelistirilmesi
gerektigine yonelik degerlendirmeler yapilmaya ¢alisilmistir.
Keywords Abstract
Gastronomy Tourism Culinary culture is one of the elements that make up an important part of a society's cultural
. treasure and memory. It is a value that allows a country in the international arena and a
Culinary Culture

region in the National Arena to differentiate from others and also gives that country/region
Promotion its own originality. But the awareness of a country / region culinary culture is directly
proportional to its promotion. Therefore, promotional activities should be established from
a strategic point of view in order to make the country / region culinary culture known. For
this reason, in this study, Turkish cuisine promotion activities were evaluated in terms of
gastronomy tourism promotion model. Within the scope of the Model, there are stages for
how to achieve a successful promotion and sub-stages that need to be implemented in these

Makalenin Tiirii stages. Assessments were made on which steps of the model the activities carried out for
Derleme the purpose of promoting Turkish cuisine are involved, which steps should be filled or
developed.
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