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Keywords

Yiyecek igecek isletmelerinde yag kullanimi 6zellikle incelenmesi gereken konulardan
biridir. Fakat bu konu ile ilgili alan yazinda yer alan ¢aligmalarin oldukga yetersiz oldugu
disiiniilmektedir. Bu sebeple yiyecek igecek isletmelerinde kullanilan yaglarin
stirdiiriilebilir gastronomiyi ne kadar etkiledigini belirlemeyi amaglayan bu ¢aligma, miisteri
memnuniyetini ve sadakatini etkilemede yemeklik yagin Onemini tespit etmeyi de
hedeflemektedir. Bu amag¢ dogrultusunda ¢aligma ile hem alanyazina, hem de bolgedeki
yiyecek igecek isletmelerine konu ile ilgili akademik destek saglanacaktir. Calisma, Roma
doneminden bu yana halen hayvancilik ve hayvansal iiriin faaliyetleriyle ugrasan Eflani
ilgesi sakinleri ile gerceklestirilmistir. Karma Yontem ile yiiriitiilen aragtirmada hem
yiyecek icecek isletmeleri hem de bu isletmelerde yemek yiyen miisteriler ile yiiz ylize
goriismeler yapilmistir. Yazili ve gorsel olarak kaydedilen veriler, betimsel analiz
yontemiyle degerlendirilmistir. Yapilan arastirmaya gore yiyecek igcecek isletmelerinde
kullanilan yag ¢esidinin miisteri tercihlerine gore belirlendigi tespit edilmistir. Ozellikle
gurbetgilerin geldigi yogun donemlerde kullanilan yag tiiriinde degisiklige gidildigi
belirlenmistir. isletmelerin kullandig1 “kaliteli yag” kavramim miisterilerin damak tadinin
ve bolgenin mutfak kiiltiiriiniin sekillendirdigi belirlenmistir. Caligmada isletmelerin
kullandig1 yagin, miisteri sadakati ve tekrar ziyaret etme niyeti iizerindeki etkisi
stirdiiriilebilir gastronomi ile iligkilendirilmistir.
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The use of oil in food and beverage businesses is particularly one of the issues that should
be examined. But it is thought that studies on this subject are quite inadequate in the
literature. For this reason, this study, which aims to determine how much affect sustainable
gastronomy of the oils used in food and beverage businesses, also target to ascertain the
importance of edible oil in affecting customer satisfaction and loyalty. In line with this
purpose, this work will be provided to academic support related to the topic both the
literature and the food and beverage businesses in the region. The study was carried out
with the residents of the town of Eflani, who have been dealing with livestock and animal
product activities since the Roman period. In the research conducted with the Mixed
Method, face-to-face interviews were conducted with both the food and beverage
businesses and the customers eating in these businesses. Data that have written and visually
recorded, were evaluated by descriptive analysis method. According to the research, it has
been determined that the type of oil used in food and beverage businesses is determined
according to customer preferences. It was ascertained that there was a change in the type
of oil used, especially during the busy periods when expatriates come. It has been
determined that the concept of "quality oil" used by businesses is shaped by the taste of
customers and the culinary culture of the region. In the study, the effect of the oil used by
the businesses on customer loyalty and revisit intention was associated with sustainable
gastronomy.
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