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Duygu durumu bireylerin bilis ve davraniglarini etkileyen temel bir faktdr olarak kabul
edildiginden onlarin beslenmelerindeki davraniglarina da yon vermektedir (Er vd, 2008;
Ozenoglu, 2018). Duygu durumlarin bireylerin beslenmesi iizerinde énemli rol oynamasi
onlarm yeni yiyeceklere karsi tutumlarmi da etkileyebilecegini disiindiirmektedir. Bu
kapsamda ¢aligmanin temel amacini anlik duygu durumunun yeni yiyecekleri tiiketme
davranist iizerindeki etkisinin incelenmesi olusturmaktadir. Bu amag¢ dogrultusunda
anketler sosyal medya iizerinden kolayda Ornekleme metoduyla arastirmaya katilmak
isteyen goniillii tiiketiciler T{izerinde gergeklestirilmistir. Arastirmada anlik duygu
durumunun gida neofobisi lizerinde etkisinin olup olmadig1 Pearson korelasyon katsayisi ve
¢oklu dogrusal regresyon analizi ile incelenmistir. Elde edilen sonug¢lar kapsaminda anlik
duygu durumu boyutlarindan biri olan olumlu duygu durumun gida neofobisi iizerinde
istatistiksel olarak anlaml1 ve negatif yonde bir etkisi oldugu tespit edilirken, olumsuz duygu
durumun neofobi iizerinde herhangi bir etkisi olmadig1 belirlenmistir.
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Since mood is accepted as a basic factor with adaptive functions that affect the cognition
and behavior of individuals, it also directs their behavior in their diet (Er et al, 2008;
Ozenoglu, 2018). The fact that emotional states play an important role in the nutrition of
individuals suggests that they may also affect their attitudes towards new foods. Aim of the
study is to examine the effect of mood on the behavior of consuming new foods. For this
aim, the surveys were conducted on voluntary consumers who wanted to participate in the
research with the convenience sampling method over social media. In the study, the effect
of momentary mood on food neophobia was examined by Pearson correlation coefficient
and multiple linear regression analysis. Within the scope of the results obtained, it was
determined that positive mood, which is one of the dimensions of momentary mood, had a
statistically significant and negative effect on food neophobia, while negative mood did not
have any effect on neophobia.
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