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Keywords

Internet {izerinden Kkiiltiir turlar1 satig1 yapan seyahat acentelerinin web sayfalarinda
kullandiklar1 reklam gorsellerinin gdstergebilimsel analiz yontemiyle incelemek amaciyla
gergeklestirilen bu calismada; Ankara’da faaliyet gosteren seyahat acenteleri arasindan
gostergebilimsel analiz yapilmasina uygun olarak ii¢ seyahat acentesinin afislerinin
incelenmesine karar verilmistir. S6zkonusu acentelerin se¢ilme nedenleri; gostergebilimsel
analiz yapilmasina olanak saglayan bilgileri icermeleri ve analiz i¢in izin vermeleridir.
Arastirmada kiiltir turizminin yalnizca tarihi eser ve mimariye yonelik olmadigi, sz
konusu destinasyonda kiiltiirii olusturan diger unsurlarin da tanitimda etkili rol oynadig1
bulgusu elde edilmistir. Aragtirma sonuglarina gére her acentenin kiiltiir turizminin farkl
bir yoniinii ele aldig1 ve kullandiklart afigslerde bunu 6n plana ¢ikardigi gézlemlenmistir.
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In this study, which was carried out in order to analyze the advertisement images used on
the web pages of the travel agencies that sell cultural tours over the Internet, with the
semiotic analysis method; It was decided to examine the posters of three travel agencies in
accordance with the semiotic analysis among the travel agencies operating in Ankara. The
reasons for choosing the said agencies; They contain information that enables semiotic
analysis and allow for analysis. In the research, it was found that cultural tourism is not
only for historical artifacts and architecture, but also other elements that make up the culture
in the destination play an effective role in promotion. According to the results of the
research, it has been observed that each agency deals with a different aspect of cultural
tourism and highlights this in the posters they use.
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