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Bu calisma, Gaziantep ve Hatay illerini ziyaret eden yerli turistlerin gastronomi sehirlerine yonelik
algiladiklar1 mutfak imaji, tutum ve davranigsal niyet diizeylerini kategorik bir yaklasimla (Hatay,
Gaziantep, Gaziantep ve Hatay) karsilastirmali olarak ortaya koymak i¢in yiiriitiilmiistiir. Bu amagla
Mart, Haziran-Temmuz 2020 tarihleri arasinda Gaziantep ve Hatay illerini eden 812 yerli turistten
anket yontemi ile veri toplanmistir. Calismaya kullanilabilir durumda olan 783 anket formu dahil
edilmigtir. Verilerin degerlendirilmesinde betimsel istatistiklerden ve ANOVA analizinden
faydalanilmistir. Analizler, katilimeilarin gastronomi sehirlerine yonelik mutfak imaj1 algilarinin,
tutumlarinin ve davranigsal niyetlerinin genel olarak yiiksek diizeyde oldugunu ortaya koymustur.
Calismada ayrica gastronomi ve gastronomi sehri algisinin destinasyon se¢imi {izerinde ne derece
etkili oldugu belirlenmeye caligilmistir. Bu baglamda 6rneklem gruba s6z konusu kavramlarin
destinasyon segimleri iizerinde herhangi bir etkisinin olup olmadigima yonelik agik uglu sorular
yoneltilmistir. Elde edilen veriler Hatay’a ziyaret gerceklestiren kisilerin gastronomi algilarinin
Gaziantep’i ve her iki ili ziyaret etmis kisilerden yiiksek oldugunu (Hatay, %85,2) ortaya koymustur.
Ayni sekilde Hatay ilini ziyaret etmis kisilerin gastronomi sehri algilarimin da diger kategorilerdeki
kisilere gore daha yiiksek oldugu (%86,7) belirlenmistir. Arastirmada son olarak gastronomi
sehirlerini ziyaret etmeye yonelik davranissal niyetin seyahat tecriibesine gore anlamli bir sekilde
farklilastig1 (p<0,05) saptanmustir.
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This study was carried out to reveal the perceived culinary image, attitude and behavioral intention
levels of domestic tourists visiting Gaziantep and Hatay provinces towards gastronomy cities with a
categorical approach (Hatay, Gaziantep, Gaziantep and Hatay). For this purpose, data were collected
from 812 domestic tourists visiting Gaziantep and Hatay provinces between March, June-July 2020
by survey method. 783 usable questionnaires were included in the study. Descriptive statistics and
ANOVA analysis were used in the evaluation of the data. The analyzes revealed that the participants'
culinary image perceptions, attitudes and behavioral intentions towards gastronomic cities were
generally high. In the study, it has also been tried to determine how effective the perception of
gastronomy and gastronomy city is on the choice of destination. In this context, open-ended questions
were asked to the sample group about whether the aforementioned concepts have any effect on
destination choices. The data obtained revealed that the gastronomy perceptions of the people who
visited Hatay were higher than those who visited Gaziantep and both cities (Hatay, 85.2%). Likewise,
it was determined that the gastronomy city perceptions of the people who visited the province of
Hatay were higher than the people in other categories (86.7%). Finally, it was determined that
behavioral intention to visit gastronomy cities differed significantly according to travel experience
(p<0.05)
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