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Son yillarda pazarlama, turizm gibi sosyal bilim dallarinda kullanilmaya baslanan tekniklerden birisi
de g0z izleme teknigidir. Go6z izleme, bireylerin dis diinyaya yonelik algilari ile ilgili fikir
edinilmesinde ve gorsel dikkat ve tercihlerinin belirlenmesinde kullanilan etkili tekniklerden biri
olarak kabul edilmektedir. Bu arastirmada tip, pazarlama, noropazarlama, psikoloji gibi
disiplinlerinde sik¢a kullanilan, son yillarda turizm alaninda da mubhtelif ¢aligmalarin yer aldigi
gbzlenen “gbz izleme” teknigi kullanilarak gerceklestirilen ¢aligmalarin detayli literatiir analizi
sunulmustur. Arastirma kapsaminda degerlendirilen ¢alismalar Web of Science (WoS) veri tabaninda
yer alan kayitlardan elde edilmistir. Bu ¢ergevede, gergeklestirilen literatiir taramasi siireci sonunda
toplamda 69 adet caligma (makale, bildiri, kitap boliimii) incelemeye tabi tutulmustur. Arastirma
kapsaminda incelenen ¢aligmalarda gogunlukla nicel ve nitel yontemlerin bir arada kullanildigi, karma
yontem ve bu yontemlere katilimeilar ile yapilan gériigmelerin de déhil edilmesiyle gergeklestirilen
metodolojik iiggenleme yaklagimi kullanildigi gozlenmistir. Arastirmada dikkat ¢eken bir diger
onemli husus ise, turizm alaninda goz izleme teknik ve uygulamalan ilgili Tiirkiye’de yayinlanan
herhangi bir ¢alismanin olmayisidir. Bu bulgu, ayni zamanda kaleme alinan bu caligmanin
Ozgilinliigiinii ve literatiirdeki boslugu doldurmaya yonelik ¢abasini da ortaya koymaktadir. Saglik, tip,
psikoloji pazarlama vb. muhtelif alanlarda daha 6nceleri kullanilan, turizmde ise son yillarda popiiler
hale gelen g6z izleme tekniklerine dayali arastirmalarin yapilmasinin sektorel faydalari ile birlikte
turizm alanindaki disiplinlerarasi bilimsel yazina de katki saglayacag: diisiiniilmektedir.
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One of the techniques that has been used in social sciences such as marketing and tourism in recent
years is the eye tracking technique. Eye tracking is accepted as one of the effective techniques used
in obtaining an idea about individuals' perceptions of the outside world and determining their visual
attention and preferences. In this study, a detailed literature analysis of the studies carried out using
the "eye tracking" technique, which is frequently used in disciplines such as medicine, marketing,
neuromarketing, and psychology, and which has been observed in the field of tourism in recent years,
has been presented. The studies evaluated within the scope of the research were obtained from the
records in the Web of Science (WoS) database. In this framework, at the end of the literature review
process, a total of 69 studies (articles, papers, book chapters) were examined. It was observed that in
the studies examined within the scope of the research, quantitative and qualitative methods were
mostly used together, mixed method and methodological triangulation approach, which was carried
out by including interviews with the participants, was used in these methods. Another important point
that draws attention in the research is that there is no study published in Turkey regarding eye tracking
techniques and applications in the field of tourism. This finding also reveals the originality of this
study and its effort to fill the gap in the literature. It is thought that researches based on eye tracking
techniques, which were used in various fields such as health, medicine, psychology and marketing,
and which have become popular in tourism in recent years, will contribute to the interdisciplinary
scientific literature in the field of tourism, together with the sectoral benefits.
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