Journal of Tourism and Gastronomy Studies, 2021, 9 (4), 2972-2983

JOURNAL OF TOURISM AND GASTRONOMY STUDIES

ISSN: 2147 - 8775

Journal homepage: www.jotags.org

Turizm Pazarlamasi Konusunda Son 20 Yilda Tr Dizin’de Yayinlanan Makalelerin
Alanyazin Incelenmesi (An Analysis of Tr Dizin Journal Articles were Written on Tourism
Marketing in the Last 20 Years)
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Makale Gecmisi Oz

Gonderim Tarihi:04.11.2021 Turizm Endiistrisi iilkelerin milli gelirlerine énemli katkilarda bulunmakta, gerek direkt,
gerekse dolayli olarak istihdam yoniinden de {ilkede issizligin azalmasina etki etmektedir.

Kabul Tarihi:24.12.2021 Ulkemiz pandemi kosullarinin hiikiim siirdiigii son bir kag yil ayr tutuldugunda gerek
turizm gelirleri, gerekse iilkeye gelen turist miktar1 yoniinden Akdeniz bolgesinde daha

Anahtar Kelimeler onceden rakip olarak gordiigiimiiz pek ¢ok iilkeyi geride birakmustir. Ulkemizdeki turizm

TR Dizin iriin ¢esitliligi ve hemen her mevsim farkli turistik {irin sunma yelpazesi dikkate

alindiginda turizmden elde edilen faydanin mevcut potansiyelin ¢ok daha altinda oldugunu
sOylemek yanlis olmamaktadir. Turizmin bu belirgin faydalart dikkate alindiginda,
Turizm endiistrisi iilkemizdeki turizm pazarlamas1 yoniinden yapilan caligmalarin miktar1 ve konunun
akademik yonden fazla ilgi ¢ekip ¢ekmediginin ortaya ¢ikarilmasi ihtiyaci duyulmaktadir.
Derleme seklinde hazirlanmig bu ¢aligma, turizm pazarlamasi hakkinda belirli bir zaman
araliginda ve belirtilen kisitlamalar dahilinde TR Dizin’de taranan dergilerde yapilan
arastirmalart tespit, tasnif ve analiz ederek okuyucuya sunmayi, yapilan ¢aligmalarin eksik
ve zay1f yonlersns de tespit etmeye calisarak bu alandaki boslugu kismen de olsa doldurmay1
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hedeflemektedir.
Keywords Abstract
TR Dizin Tourism Industry is one of the main contributor to a country’s economy. Along with its

direct effect, it also contributes indirectly with the surrounding sectors, along with reducing
the national unemployment rate. Turkey has managed to surplus may countries in the
Tourism industry Mediterranean region, including the ones we used to perceive as the main competitors.
Taking into account Turkey’s wide range of tourism products offerings and the ability to
benefit from the seasonal differences, it is fair to claim that the country still has more to
offer. With all these in mind, it is imperative to present academic studies on tourism
marketing in Turkey. This will help to present amount and the academic quality of the
studies on the topic. As a result, by reviewing the literature, this study targets to present
and analyses studies that were published in TR Dizin indexed journals, hence contributing
to reduce this gap in the academia
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