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Makale Gecmisi Oz

Gonderim Tarihi:09.09.2021 Bu calismanin amaci, resort otel konaklama deneyiminin, turist memnuniyeti ve sadakati
tizerindeki etkilerini tespit etmektir. Kolay ulagilabilir ve kota 6rnekleme yontemleri birlikte

Kabul Tarihi:26.12.2021 kullanilarak; Antalya, Mugla, Aydin ve Izmir destinasyonlarindaki bes yildizli resort

otellerde konaklayan toplam 1070 yerli ve yabanci turist lizerinde anket uygulamasi
gergeklestirilmistir. Elde edilen veriler, kovaryans tabanli yapisal esitlik modeli ile analiz

Anahtar Kelimeler edilmistir. Aragtirma sonuglari, resort otel konaklama deneyimlerinin; 1) fiziksel olanaklar,

Turist deneyimi 2) konfor, 3) tasarim ve ¢evre, 4) profesyonellik, 5) ilgi, 6) misafirler arasi etkilesim olmak

M . iizere alt1 boyuttan olustugunu gostermektedir. Resort otel konaklama deneyimini olusturan
emnuntyet alt1 boyutun da turist memnuniyetini olumlu yonde etkiledigi belirlenmistir. Ancak yalnizca

Sadakat son {i¢ boyutun (profesyonellik, ilgi ve misafirler arasi etkilesimi), turist sadakati {izerinde

R 1 istatistiksel olarak anlamli etkileri tespit edilmistir. Arastirma sonuglart, resort otel deneyimi
esort oteller ile turist sadakati arasindaki iliskide, turist memnuniyetinin aracilik rolii oynadigim

desteklemektedir.
Keywords Abstract
Tourist experience The purpose of this study is to examine the effects of resort hotel experience on tourist

satisfaction and loyalty. Using both convenience and quota sampling methods, a total of
1070 useable questionnaires were collected from domestic and foreign tourists staying at
Loyalty five-star resort hotels in top resort destinations of Turkey (i.e., Antalya, Mugla, Aydin, and
Izmir). To analyze the data, covariance-based structural equation modeling was performed.
The study revealed that resort hotel experiences are six-dimensional: 1) physical facilities,
2) comfort, 3) design and environment,4) professionalism, 5) attentiveness and 6) guest
interaction. The results indicate that all six dimensions of resort hotel experience positively
influence tourist satisfaction. Nevertheless, only the latter three dimensions (i.e.,
o professionalism, attentiveness, and guest interaction) were found to have statistically
Makalenin Tiirii significant effects on tourist loyalty. The study also supports the mediating role of tourist
satisfaction on the relationship between resort hotel experience and tourist loyalty.
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