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Geligen teknoloji beraberinde bircok yenilik getirmistir. Bu yeniliklerden biri de kullanimi her
gecen giin artan sosyal medya platformlaridir. Tiirkiye’de en ¢ok kullanilan sosyal medya
platformlarindan biri Instagram’dir. Instagram otel isletmeleri tarafindan genellikle reklam,
tanitim ve pazarlama araci olarak goriilmektedir. Ayrica, otel isletmeleri miisterileriyle iletisim
kurmak, etkilesime gecmek ve marka farkindaligi olusturmak igin de Instagram’dan
faydalanmaktadir. Bu ¢alismanin temel amaci, Istanbul ilinin Besiktas ilcesinde yer alan liiks
sinif 7 otel isletmesinin Instagram gonderilerini icerik analizi ile incelemektir. Bu amaca yonelik
incelenen oteller Conrad Istanbul Bosphorus Hotel, Ciragan Palace Kempinski Istanbul Hotel,
Four Seasons Hotel Bosphorus, Raffles Istanbul Hotel, Shangri-La Bosphorus Hotel, Swissotel
the Bosphorus ve The Ritz-Carlton Istanbul Hotel’dir. Bahsi gegen otellerin resmi Instagram
hesaplarindan 01-31 Ekim 2021 tarihleri arasinda paylasilan toplam 122 gonderinin icerik
analizleri ger¢eklestirilmistir. Calismanin sonucunda arastirma dahil edilen otel isletmelerinin en
fazla Tesis ve Marka Tanitim1 ve Mekan Hizmet ve Olanak Tanitimi kategorilerinde paylagim
yaptiklari, en az Bolge Tanitim1 ve Sosyal Sorumluluk, Farkindalik kategorilerinde paylagimlar
yaptiklar: tespit edilmistir. Ayrica arastirmaya dahil edilen tiim otel isletmelerinin gonderi
paylasim sayilar1 bakimindan yetersiz olduklar1 goriilmiis ve daha fazla paylasim yapmalari
gerektigi tavsiye edilmistir.
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Developing technology has brought many innovations with it. One of these innovations is social
media platforms, the use of which is increasing day by day. One of the most used social media
platforms in Turkey is Instagram. Instagram is generally seen as an advertising, promotion, and
marketing tool by hotel businesses. In addition, hotel businesses use Instagram to communicate
with their customers, interact and create brand awareness. The main purpose of this study is to
analyze the Instagram posts of 7 luxury class hotel businesses in the Besiktas district of Istanbul
province with content analysis. The hotels examined for this purpose are Conrad Istanbul
Bosphorus Hotel, Ciragan Palace Kempinski Istanbul Hotel, Four Seasons Hotel Bosphorus,
Raffles Istanbul Hotel, Shangri-La Bosphorus Hotel, Swissotel the Bosphorus, and The Ritz-
Carlton Istanbul Hotel. Content analyzes of a total of 122 posts shared between 01-31 October
2021 from the official Instagram accounts of the mentioned hotels were carried out. As a result
of the study, it was determined that the hotel businesses included in the research shared the most
in the Facility and Brand Promotion and Venue Service and Opportunity Promotion categories,
and they shared the least in the Regional Promotion and Social Responsibility, Awareness
categories. In addition, it was seen that all hotel businesses included in the study were
insufficient in terms of the number of post sharing and it was recommended that they should
share more.
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