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Keywords

Ulkeler, tamtim faaliyetlerinde cok ¢esitli araclar kullanmaktadirlar. Bu araclardan en
onemlilerinden birisi de kullanici sayisinin hizli bir atis gosterdigi sosyal medya araglaridir.
Bu kapsamda tilkeler, sosyal medya araglarinda yer almanin 6nemi ve bu araglar etkin bir
bicimde kullanmanin gerekliligini fark etmislerdir. Destinasyon yonetimi, tanitimi ve
pazarlamasinda {ilkelerin sosyal medya araglarindan yararlandiklar1 goriilmektedir. Bu
calismada, 16 tilkenin Instagram hesaplarinda yer alan igeriklerin takipgi sayilari, toplam
gonderi sayilari, génderi, begeni ve yorum sayilari, ortalama gonderi paylasimlarina ait
veriler kiimeleme analizi ile incelenmistir. Kiimeleme analizi igin Ward yontemi
kullanilmigtir. Caligmanin sonucunda etkilesim bakimindan benzer {ilkeler ortaya konularak
yorumlanmistir. Ward Metodu'na gore yapilan hiyerarsik kiimeleme analizi sonucunda 16
iilkenin 4 kiimeli bir yap1 olusturdugu belirlenmistir. Analiz sonucunda; Arjantin, Estonya
ve Kosta Rika birinci grupta kiimelenmistir. Yunanistan, Ingiltere, Isve¢ ve Danimarka
ikinci kiimede, Portekiz, Japonya, ABD, Meksika ve Israil iigiincii kiimede, iskogya,
Avusturya, Fas ve Brezilya dordiincii kiimede yer aldig1 belirlenmistir
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Countries use a wide variety of tools in their promotional activities. One of the most
important of these tools is social media tools, where the number of users shows a rapid
increase. In this context, countries have realized the importance of taking part in social
media tools and the necessity of using these tools effectively. It is seen that countries benefit
from social media tools in destination management, promotion and marketing. In this study,
the number of followers, the total number of posts, the number of post likes and comments,
and the average post sharing of the content in the Instagram accounts of 16 countries were
examined by cluster analysis. The Ward method was used for cluster analysis. As a result
of the study, similar countries in terms of interaction were revealed and interpreted. As a
result of the hierarchical clustering analysis made according to the Ward Method, it is seen
that 16 countries form a 4-cluster structure. As a result of the analysis; Argentina, Estonia
and Costa Rica were cluster to first group. Greece, England, Sweden and Denmark are in
the second cluster, Portugal, Japan, the United States, Mexico and Israel are in the third
cluster, Scotland, Austria, Morocco and Brazil were found to be the fourth cluster.
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