Journal of Tourism and Gastronomy Studies, 2021, 9 (4), 2503-2524

JOURNAL OF TOURISM AND GASTRONOMY STUDIES

ISSN: 2147 - 8775

Journal homepage: www.jotags.org

Destinasyon Antropomorfizmi: Canakkale Ilinin Destinasyon Cinsiyeti Uzerine Nitel

Bir Aragtirma (Destination Anthroporphism: A Qualitative Research on Destination Gender

of Canakkale)

Ozge BUYUK *

, * Mehmet Emre GULER "

* Canakkale Onsekiz Mart University, Faculty of Tourism, Department of Tourism, Travel and, Entertainment Services,

Canakkale/Turkey

®Izmir Katip Celebi University, Faculty of Tourism, Department of Tourism Management, Izmir/Turkey

Makale Gecmisi

Oz

Gonderim Tarihi:03.09.2021

Kabul Tarihi:01.11.2021

Anahtar Kelimeler

Destinasyon antropomorfizmi
Destinasyon cinsiyeti
Canakkale

Destinasyon markalagmasi

Keywords

Antropomorfizm uygulamalari, turizm sektoriinde rekabet giicii yliksek destinasyon marka
kisilikleri olusturmak i¢in kullanilabilecek stratejiler arasinda yer almaktadir. Destinasyon
cinsiyeti, turizmde Antropomorfik agidan degerlendirilebilecek olduk¢a yeni ve orijinal bir
calisma alanidir. Bu arastirma, ilgili konuyu ele almasi agisindan, turizm alaninda ulusal
literatlire 6nemli bir katki yapma 6zelligi tasimaktadir. Calismanin uygulama kismi, online
olarak cografi sinirlama getirilmeksizin, 793 katilimer araciligi ile gerceklestirilmis ve
katilimeilara Canakkale ilinin canli bir varlik olmasi halinde cinsiyetinin ne olabileceginin
yani sira kent ile ilgili alg1, diistince ve duygularini yansitan agik uglu sorularin yoneltildigi
bir soru formu yardim ile yapilmistir. Sonuglara gore kentin cinsiyetinin disi, hakim
renginin ise mavi oldugu ortaya ¢ikmistir. Kentin, belirleyici ve en 6nemli 6zellikleri ise:
huzur verici, mutlu eden, sevgi uyandiran, 6zlenen ve cesur olarak belirlenmistir.
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Anthropomorphism practices are among the strategies that can be used to create highly
competitive destination brand personalities in the tourism sector. Destination gender is a
fairly new and original field of study that can be evaluated on an anthropomorphic basis in
tourism. This research has the feature of making an important contribution to the national
literature in the field of tourism. The application part of the study was carried out online
with 793 participants without geographical limitation, and it was done with the help of a
questionnaire that asked open-ended questions reflecting their perceptions, thoughts and
feelings about the city, as well as what their gender would be if Canakkale was a living
creature. According to the results, it was revealed that the gender of the city is female and
the dominant color is blue. It has been determined that the most important determining
features are peaceful, happy, arousing love, longing and courageous.
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