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Keywords

Bu ¢alismanin amaci, Tiirkiye’yi ziyaret eden Uzak Dogulu turistlerin destinasyon imajini
belirlemek, bu imajin tekrar ziyaret ile tavsiye etme davranigsal niyetleri ve destinasyon
taninirhign lizerine etkisini ortaya ¢ikarmaktir. Bu arastirma, Tirkiye’yi Uzak Dogu’dan
ziyaret eden ve Ayvalik’a tur operatorleriyle gelen Cinli, Gliney Koreli, Malezyali ve
Taylandli turistlerin katilimi ile gergeklestirilmistir. Calismada 233 turistten anket yoluyla
bilgi alinmistir. Tesadiifi olmayan 6rnekleme yontemlerinden kolayda drnekleme yontemi
kullanmilmistir. Caligmada, veri analizinde ilk olarak Uzak Dogulu turistlerin demografik
bilgileri incelenmistir. Daha sonra verilere aciklayici faktoér analizi ve regresyon analizi
uygulanmistir. Uzak Dogulu turistlerin iilkemizde gecirdikleri tatil sonrasinda destinasyon
imajinin olumlu sekilde etkilenmesi ve bunun davranigsal niyetleri ile destinasyon
taninirhigina olumlu yansimasi verilerin analiziyle ortaya ¢ikarilmistir. Turistlere Tiirkiye
ile ilgili iilkeyi ziyaret dncesi ve sonrasindaki zihinlerindeki iilke imaji soruldugunda,
ziyaret Oncesi lilke hakkindaki olumsuz fikirlerin veya kararsizliklarin, ziyaret sonrasinda

olumlu yonde degistigi goriillmektedir.
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The aim of this study is to determine the destination image of Far Eastern tourists visiting
Turkey and reveal the effect of this image on behavioural intentions consisting of revisit,
recommendation and destination familiarity. This research has been carried out with the
participation of the tourists of Chinese, South Korean, Malaysian and Thai visiting Turkey
from Far Eastern and coming to Ayvalik via tour operators. Data has been obtained from
233 tourists via questionnaire by using the convenience sampling method. First
demographic data of Far Eastern tourists have been examined. After that the data has been
performed exploratory factor analysis and regression analysis. It has been concluded that
after staying in our country, destination image of Far Eastern tourists has been influenced
positively and this influence has reflected on their behavioural intentions and destination
familiarity. It has been found that negative ideas or indecisions which tourists have before
their visit have changed positively after their visit.
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