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Bu arastirma, kaytarma davramiglarinin agirlikli olarak akilli telefon araciligiyla
gergeklestigi diisiincesine bagli olarak desenlenmistir. Aragtirma kapsaminda, turizm
isletmelerinde calisanlarin kaytarma davraniglarinin (sanal kaytarma ve sosyal kaytarma) ve
nomofobi etkisinin incelenmesi amaglanmaktadir. Arastirmanin evreni Tiirkiye’de faaliyet
gosteren turizm isletmelerinde; yiyecek-icecek departmanlarinda calisan, akilli telefon
kullanma aligkanligi olan kisilerden olusmaktadir. Aragtirmada kartopu ve kolayda
ornekleme yontemleri kullanilmaktadir. Arastirmanin yontemi nicel aragtirma ydntemine
dayanmaktadir. Cevrimici anket yoluyla elde edilen verileri test etmek i¢in merkezi egilim
Olciileri ile istatistiksel analiz yontemleri kullanilmistir. Bu dogrultuda baslica bulgular;
calisanlarin is yerlerinde akilli telefon araciligiyla yogun bir sekilde internet kullanimi
yaygindir ve bu durum c¢alisanlar tarafindan kismen dogru bulunmaktadir. Kadin
caliganlarin 6nemli bir bolimii sanal kaytarma davramisi gosterirken bu oran erkek
calisanlarda daha azdir. Giinliik sosyal medya kullanim siiresi ise ¢alisanlari sanal kaytarma
davranisi sergilemelerine ve nomofobi etkisini hissetmelerine neden olmaktadir. Ayrica
katilimcilarin, sanal kaytarma davraniginin ve nomofobi etkisinin ortaya ¢ikmasina neden
olan en temel durumun sosyal medya iiyeligi ve takip etme ihtiyaci oldugu diisiiniilmektedir.
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This research was designed based on the idea that loafing behaviors occur predominantly
through smartphones. Within the scope of the research, it is aimed to examine the loafing
behaviors of employees in tourism enterprises (virtual loafing and social loafing) and the
effect of nomophobia. The universe of the research is in tourism enterprises operating in
Turkey; consists of people who work in food and beverage departments and have the habit
of using smart phones. Snowball and convenience sampling methods are used in the
research. The method of the research is based on the quantitative research method.
Measures of central tendency and statistical analysis methods were used to test the data
obtained through the online survey. In this direction, the main findings are; It is common
for employees to use the internet intensively via smart phones in their workplaces and this
is partially true by the employees. While a significant portion of female employees show
cyberloafing behavior, this rate is less in male employees. Daily social media usage time
causes employees to exhibit cyberloafing behavior and feel the effect of nomophobia. In
addition, it is thought that the most basic condition that causes the emergence of
cyberloafing behavior and the effect of nomophobia is the need for social media
membership and following.
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