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Keywords

Turizm pazarlamasinda geleneksel pazarlama araglarinin yerini teknolojik yazilimlar
almaktadir. Bununla birlikte teknolojiyle doniisen ve giderek seffaflagmak zorunda olan
turizm pazarlamasinda pazar paymdan yararlanan paydaslar her gecen giin artmaktadirlar.
Olusan rekabet ortamina bagli olarak turizm pazarmin yapisi giderek karmasiklagan bir
yaptya biirlinmiistiir. Bu aragtirmanin amaci iilkemizde turizmde faaliyet gosteren online
yazilim firmalarinin glincel hizmetleri, uygulamalar1 ve gelecege yonelik projeleri hakkinda
turizm pazarlamasinin otelcilik sektoriindeki online pazarlama iiriinlerinin kullanim
etkinligini, isleyisini ve gelecege yonelik uygulamalarini saptamaktir. Bu nedenle arastirma
kapsaminda EMITT turizm fuarina katilan 12 online yazilim sirketi yoneticisiyle
goriismeler yapilmistir. Goriismeler neticesinde elde edilen veriler MAXQDA nitel veri
analiz programi destegiyle igerik analizi yapilarak kodlanmis ve yorumlanmustir. Elde
edilen verilere gore bir ana tema, bes kategori (tema) ve on dort alt tema ortaya ¢ikmustir.
Aragtirmanin sonuglar1 otelcilik sektdriindeki pazarlama stratejileri agisindan online biligim
yazilim uygulamalarmin giincel durumunu sunmaktadir. Bu sebeple hem akademik hem de
sektorel bazda 6nem tagimaktadir.
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Technological softwares replace traditional marketing tools in tourism marketing. In
addition to this, the stakeholders benefiting from the market share in tourism marketing,
which is transformed with technology and has to become increasingly transparent, is
increasing day by day. Due to the competitive environment, the structure of the tourism
market has become increasingly complex. The aim of this research is to determine the
effectiveness, functioning and future applications of online marketing products in the hotel
industry in tourism sector about the current services, applications and future projects of
online software companies operating in tourism in Turkey. For this reason, interviews were
conducted with 12 online software company managers who participated in EMITT tourism
fair. The data obtained as a result of the interviews were coded and interpreted through
content analysis with the support of the MAXQDA qualitative data analysis program.
According to the data obtained, a main theme, five categories (themes) and fourteen sub-
themes emerged. The results of the research provide the current status of online information
technologies software applications in terms of marketing strategies in the hospitality sector.
For this reason, it is important both on academic and sectoral basis.
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